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People buy people.  Your personal brand lets people know what they are getting when the buy into you. 

It is what you do, and it is how you do it.

An authentic, personal brand will distinguish you from the competition and stand out in a crowded

marketplace – giving you confidence and credibility as the ‘go to‘ person in your field. 

 

Building a powerful personal brand is simple, but not easy.  It takes a large dose of self-awareness and

most important: consistency: every call, every conversation, every person you meet.

 

Following the five ‘C’s, the key principles of the DO Impact Method, complete the steps in this

comprehensive checklist and build your own stand out personal brand. Some tough love – remember

knowledge is not enough – the magic happens in the action.  Simple steps, consistently.

 

Do it, be it!

 ‘Your personal brand is what people say about you when you are not in the room'      

                                                                                               Jeff Bezos, Amazon
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FIRST IMPRESSIONS

Ask people you trust what type of first impression you make.

Get feedback on your handshake.

Don't forget to smile!

VISUAL IMPACT

Do you meet the expectations of your audience?

Do you dress appropriately for the situation?  

Does your appearance communicate your key messages? eg conservative, creative?
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WHERE ARE YOU NOW?  

Ask a couple of friends or trusted colleagues how you come across, and what specific

 characteristic or behaviour they associate with you eg. quick-witted, inspiring, caring, 

creative, funny, focused.

MESSAGE 

Write down exactly what do you want to be known for.

What do you do?   How do you do it?

Who are your audience?

Take time to workout your values - they are key to an authentic personal brand.

Once you have your key words, your superpowers, edit these into a few short sentences that describe exactly

who you are, what you do and how you do it.  This is your brand statement.

BODY LANGUAGE

Stand in front of a mirror and check your posture when standing � sitting.

Your mind � body are connected:- your body language is an outward reflection of what’s going on

inside. think positive thoughts!

              

 Power Pose!  Watch  Amy Cuddy's inspirational TED Talk. 

CLARITY

COMMUNICATE

What action will you take to improve your CLARITY?
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VOCAL IMPACT

Record and listen to your voice. 

'Perform'  –  add drama, feeling and emotion when you speak.

Work on your pace - most people speed up when nervous.  

Use your full vocal range � adapt your pace and tone to the situation.  

Avoid using an upwards inflection - this can sound like a need for approval.  
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COMMUNICATE  continued ...

What action will you take to improve your COMMUNICATION? 

CONNECTION
Are you 100% present with EVERY person you meet?

Do people feel better for having spent time with you?

Two ears, one mouth. LISTEN! 

Aim to be fascinated over fascinating.

What action will you take to improve your CONNECTION?
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Create a Personal Marketing Action Plan with your outcomes/goals in mind.

If you are working within an organisation remember your internal audience.

What are you known for?  Be known for a cause, eg mental health, diversity, CSR

Build your network both in person and online.

Blog, podcast, guest blog, speak at events, be a spokesperson for your area of expertise.

Use social media strategically - with your goals in mind.

CONSISTENCY

I'd love you to connect.
 

I can be found across the following social media platforms:

www.linkedin.com/in/deborahjogden

www.twitter.com/DO_impact

www.instagram.com/DO_impact

https://on-brand-with.captivate.fm/listen

www.youtube.com  - search Deborah Ogden Limited

CAPITALISE

What action will you take to CAPITALISE and build profile? 

Do people have the same experience EVERY time they interact with you?

Is your footprint consistent across social media platforms?

Consistency is key to a stand out brand.

"The best time to plant a tree was 20 years ago. The second best time is now."

ANCIENT CHINESE PROVERB

What are you waiting for?  Start now.  Build your STAND OUT Personal Brand!
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